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1. Background

MISSION

® The core course include concept and process of communication including theories and models of
communication, understanding of laws related to media and media ethics, understanding the synergic

relation between media and society and conducting Communication Research

® Core courses provide you with the fundamentals and necessary skills require to work in various media
industries including print, electronic, web, public relations, advertising, and corporate communication

and prepare you for more focused study later in the program.

® The curriculum helps students develop exceptional writing skills and practice thinkingrequires for
news, advertising, and script formats so that they can apply their skills to digital,electronic as well as

print platforms, including social media, blogs, and websites.

® Internships provide you with the opportunity to acquire professional experience through a real-world
perspective and explore career options in a corporation, nonprofit organization, educational

institution, governmental or non-governmental organization, or public relations agency.

ABOUT THE PROGRAM

BAJMC the Four-Year coursework will focus on planning, writing, scripting designing, and research courses, helping
prepare student with work-ready skills in media organization. These‘tracks’ allow students to gain specialized
knowledge to succeed in professional practice of media and production houses. At completion, you will not only
earn a practical, applicable education, but a network of actively working faculty who bring real-world problems and
solutions into the classroom.



2. Programme Outcomes

On completing BAJMC Programme, the students shall be able realise the following programme

outcomes:

PO

Description

PO-1

Apply the knowledge of Broadcast, Print, Digital, Advertising, Journalism, Communication Research,
and other disciplines of Mass Communication. Display Team spirit and Inculcate Leadership Traits to
contribute individually as well as in a team or group of media professionals.

PO-2

Exhibit high levels of verbal and non-verbal forms of communication skills withincorporate and
social working environments. Demonstrate skilled usage of modern tools and techniques to
effectively communicate with the masses.

PO-3

Understand the importance of Values and Ethics in the field of Journalism and Mass Communication
and the morals of serving society and the community for sustainable development. Identify, formulate,
research, and analyze the literature and problems and reach logical solutions and conclusions to solve
live problems and challenges.

PO-4

To nurture and polish the talent of budding media professionals with a strong knowledge of media
ethics. To produce the research professionals who could contribute toward the societal growth in a
positive way.

PO-5

To create dynamic media professionals with strong sense of responsibility towards thesociety. To
inculcate the tenets of value-based journalism among the students. To introduce the students with to
latest technology and skills in the professions related tothe field of Journalism and Mass communication.




Disciplinary Knowledge
Creative and Critical Thinking
Reflective Thinking
Problem Solving
Analytical Reasoning
Communication Skills
Research Skills

Life Skills

Multicultural Competence
Moral and Ethical Values
Life-long Learning

Global Competence

3. Graduate Attributes




4. QUALIFICATION DESCRIPTORS (QDs)

A qualification descriptor of Mass communication & Journalism undergraduate programme indicates the generic
outcomes and graduate attributes expected for the award of the Bachelor of Arts, B.A. (Hons.) in Mass
communication & Journalism degree programme. Qualification descriptors also describe the academic standard for
a specific qualification in terms of the levels of knowledge and understanding, skills and competencies and attitudes
and values that the holders of the qualification are expected to attain and demonstrate, in terms of actual outputs
after acquiring B.A. (Hons.) degree in Journalism & Mass Communication. These descriptors also indicate the
common academic standards for the qualification and help the degree awarding bodies in designing, approving,
assessing and reviewing academic programmes. The learning experiences and assessment procedures are designed
to provide every student with the opportunity to achieve the Intended Learning Outcomes (ILO). The qualification
descriptors reflect both disciplinary knowledge, professional skills and understanding of Mass communication &
Journalism discipline including generic skills and global competencies that all students in different academic fields of
study should acquire/attain and demonstrate. The students who will complete three years of full-time study of an
undergraduate programme of study in Mass communication & Journalism will be awarded a Bachelor’s Degree.
Some of the expected learning outcomes that a student should be able to demonstrate on completion of a degree-
level programme includes the following: Qualification descriptors for a Bachelor’s Degree with honours in Mass
communication & Journalism include the following:

e Demonstrate (i) a systematic, extensive and coherent knowledge and understanding of an academic field
of study as a whole and its applications, and links to related disciplinary areas/subjects of study; including
a critical understanding of the established theories, principles and concepts, and of a number of advanced
and emerging issues in the field of Journalism & Mass Communication; (ii) Procedural knowledge that
creates different types of professionals related to the Media & Entertainment Industry, including research
and development, teaching and government and public service; (iii) UGC DOCUMENT ON MASS
COMMUNICATION & JOURNALISM 12 Professional and communication skills in the field of mass media,
advertising, public relations, corporate communication, photography, animation, political communication,
media management and new media and other such emerging areas of knowledge and Media Branches and
current developments in the academic field of Media studies, including a critical understanding of the latest
developments, and an ability to use established techniques of analysis and enquiry within the area of
Journalism & Mass Communication.

e Demonstrate comprehensive knowledge about materials, including current research, scholarly, and/or
professional literature, relating to essential and advanced learning areas pertaining to the Mass
communication & Journalism field of study, and techniques and skills required for identifying problems and
issues related.

. Demonstrate skills in identifying information needs, collection of relevant quantitative and/or qualitative
data drawing on a wide range of sources, analysis and interpretation of data using methodologies as
appropriate to the subject(s) for formulating evidencebased solutions and arguments.

e Use knowledge, understanding and skills for critical assessment of a wide range of ideas and complex
problems and issues relating to the chosen field of study.

e Communicate the results of studies undertaken in an academic field accurately in a range of different
contexts using the main concepts, constructs and techniques of the Mass communication & Journalism
studies.

e Address one’s own learning needs relating to current and emerging areas of study, making use of research,
development and professional materials as appropriate, including those related to new frontiers of
knowledge.



e Apply one’s disciplinary knowledge and transferable skills to new/unfamiliar contexts and to identify and
analyse problems and issues and seek solutions to real-life problems.

Demonstrate subject-related and transferable skills that are relevant to some of the job trades and employment
opportunities



5. Scheme of Programme

Semester 1
Course Code Course Title Course ID L | T | P | Credis TE m PE Pl Total

Discipline Specific Courses (DSC)
DSC- Al Introduction to Communication Paper-1 48 | 4 4 70 30 100
DSC-B1 Writing Skills-I Paper-2 48 6 4 70 30 100
DSC-C1 Introduction to Media and Journalism Paper-3 48 4 70 30 100

Minor (MIC) /Vocational Courses (VOC)
MIC1 Computer Applications for Mass Media-| Paper-4 12 24 2 35 15 50
Multidisciplinary courses(MDC)

MDCL s Media Language (Hindi-I) Paper-5 36 3 70 30 100

Ability Enhancement Couse (AEC)
AEC1 Current Affairs —I Paper-6 24 12 2 35 15 50
(One from Pool of Courses)

Skill Enhancement Course (SEC)/ Internship/Dissertation
SEC1 Photography Paper-7 36 12 3 35 15 50
(one fom Pool of Courses)
Value Addition Course(s)
VAC1 Sports and Fitness Paper-8 24 12 2 35 15 50
(One from Pool of Courses)
Total Credits 24 Total Marks 600

Semester 2
Course Code Course Title Course ID L |T [P | Credis TE m PE Pl Total

Discipline Specific Courses (DSC)
DSC- A2 Theories of Mass Communication Paper-1 48 8 4 70 30 100
DSC-B2 Writing Skills-11 Paper-2 48 | 8 4 70 30 100
DSC-C2 New Media Paper-3 48 8 4 70 30 100

Minor (MIC) / Vocational Courses (VOC)
MIC2 Computer Applications for Mass Media-II Paper-4 24 12 2 35 15 50
Multidisciplinary courses(MDC)

MD C2(one from pool of Media Language (Hindi-11) Paper-5 36 3 70 30 100

Ability Enhancement Couse (AEC)
AEC2(0ne from pool of Current Affairs -11 Paper-6 24 12 2 35 15 50
Courses)

Skill Enhancement Course (SEC)/ Internship/Dissertation
SEC2(0ne from Pool of Videography Paper-7 36 12 3 35 15 50
Courses)
Value Addition Course(s)
VAC2 0ne from ool of Yoga and Meditation Paper-8 24 12 2 35 15 50
Courses)
Total Credits 24 Total Marks 600




6. Syllabus (Semester 1)

Paper -1

Name of Subject:  Introduction to Communication Maximum Theory marks: 100 (70+ 30)

Subject Code: DSC- Al

Instructions for paper setter: Examiner is requested to set one compulsory and eight other questions, two
from each unit. The compulsory question should be of 14 marks and should cover entire syllabus. Student should
attempt four other questions i.e. one from each unit.

Objective:
1. Introduce basic aspects of Communication
2. To inculcate knowledge of elements, characteristics, functions and types of Communication
3. To acquaint students with knowledge of Indian Communicators.

4. Correlate the practical aspects of Western Communication Model .
Course Outcomes:

1. students would be able to introduce themselves to the theories of Communication.
2. Students would be able to inculcate the knowledge of Communication models.

3. Students would be able to develop the knowledge of basic elements of Communication.
COURSE CONTENTS:

Unit 1: [no of
lectures
12]

1.1 Concept and definition of Communication
1.2 Historical perspective of Communication
1.3 Elements of Communication

1.4 Functions of Mass Communication

Unit 2: [no of
lectures
12]

2.1Verbal and Non-Verbal Communication
2.2 Intrapersonal and Interpersonal Communication
2.3 Group and Mass Communication

Unit 3: [no of
lectures
12]

3.1 Indian Communication Traditions

3.2 Sadharnikaran

3.3 Indian Philosophers : Mahatama Budha, Mahaveer, Swami Shankracharya, Guru Nanak Dev

3.3 Indian Communicators : Social Reformers : Raja Ram Mohan Roy, BR Ambedkar, Swami Vivekanand, MK Gandhi

Unit 4: [no of
lectures
12]

4.1 SMCR Model

4.2 Shannon and Weaver’s Model,
4.3 0Osgood Model

4.4 Westley and Maclean’s Model

Suggested Readings:

1. Mass Communication — A Critical analysis — Keval J Kumar
2. Mass Communication — Wilbur Schram
3. Communication Theories, Origin, Methods, Uses — Werner Severin J and James W



Semester |

Paper - 2

Name of Subject: Writing Skills — I Maximum Theory marks: 100 (70+ 30)

Subject Code: DSC-B1

Instructions for paper setter: Examiner is requested to set one compulsory and eight other questions, two
from each unit. The compulsory question should be of 14 marks and should cover entire syllabus. Student should
attempt four other questions i.e. one from each unit.

Objective:

1.  Tounderstand the basic principles of Media writing.
2. To develop an understanding on the writing for Media.
Course Outcomes :

1. students would be able to introduce themselves to basic writing skills

2. students will do different types of Media writing.

COURSE CONTENTS:

Unit 1: [no of
lectures
12]

1.1 Origin of Writing
1.2 Types of Writing
1.3 Scope of Writing
1.4 Creative Writing

Unit 2: [no of
lectures
12]

2.1 Elements of Writing

2.2 Techniques of Good Writing
2.3 Quialities of a Good Writer
2.4 Sentence Construction

Unit 3: [no of
lectures
12]

3.1 Letter Writing

3.2 Article Writing

3.3 Film Review Writing
3.4 Book Review Writing

Unit 4: [no of
lectures
12]

4.1 Feature Writing
4.2 Story Writing

4.3 Interview Writing
4.4 Travelogue Writing

Suggested Readings:

1. News Reporting — B. N. Ahuja and S. S. Chhabra
2. News Writing and Reporting — Mames M Neal and Suzanne S Brown

3. ehfM;k ys[ku&fl)kar vkSj O;ogkj] panz izdk”k fel] lat; izdk”ku



Semester |

Paper - 3

Name of Subject: Introduction to Media and Journalism Maximum Theory marks: 100 (70+ 30)

Subject Code: psc-c1

Instructions for paper setter: Examiner is requested to set one compulsory and eight other questions, two
from each unit. The compulsory question should be of 14 marks and should cover entire syllabus. Student should
attempt four other questions i.e. one from each unit.

Objective:

1.  Tounderstand the basic knowledge of Media.
2. Todevelop an understanding on the Journalism.
Course Outcomes:

1. students would be able to introduce themselves to basic knowledge of Media.

2. students will understand role and responsibilities of a Journalist in Society.

COURSE CONTENTS:

Unit 1: [no of
lectures
12]

1.1 Meaning and Concept of Media
1.2 Evolution of Media
1.3 Types of Media : Traditional Folk Media, Print Media, Radio, Television, Digital Media

Unit 2: [no of
lectures
12]

2.1 Journalism : Concept and Definitions,
2.2 Objectives of Journalism

2.3 Challenges before Journalism

2.4 Ethics of Journalism

Unit 3: [no of
lectures
12]

3.1 Freedom of Expressions and Speech

3.2 Journalist and his/her qualities

3.3 Role and Responsibilities of a Journalist
3.4 New trends in Journalism

Unit 4: [no of
lectures
12]

4.1 Entertainment Media : Film, TV Serial, Web Series, Short Films, OTT
4.2 Informative Media : Newspaper, Magazine, Radio and TV News Channels, YouTube News Channels

Suggested Readings:

1. Professional Journalism - M. V. Kamath
2. News Reporting and Editing — K. M. Srivastava



Semester |

Paper - 4

Name of Subject: Computer Applications for Mass Media-I

Maximum Practical Marks: 50 (35+ 15)

Subject Code: MIC1

Objective:

1.  Tounderstand the basic knowledge of Computer.
2. Todevelop an understanding on the Newspaper Designing.

Course Outcomes:

1. Students will be able to get basic knowledge of Computer.
2. Students will be able to know about Newspaper Designing.

COURSE CONTENTS:

Exercises and Practices :

[no of
lectures
24]

English/Hindi Typing.

MS Office

Newspaper Designing Software (Quarkxpress / Indesign)
Students will prepare dummy of Newspaper.

HwwnNE




Semester |

Paper - 5

Name of Subject: Media Language (Hindi-1) Maximum Theory marks: 100 (70+ 30)

Subject Code: MD C1

Instructions for paper setter: Examiner is requested to set one compulsory and eight other questions, two
from each unit. The compulsory question should be of 14 marks and should cover entire syllabus. Student should
attempt four other questions i.e. one from each unit.

UIeu%hy & I

1. &Y v & M TR PIwret Bl AStgd BTl
2. &y & forfad 3 &1 fasra

3. Tt 1o 7 rsaraefl # YR A1

UTGshH & URUIMH:

1. Temff i v & e TR HINd &l Iorgd a3 300 Tem gt
2. TRt Rt o & e & I &1 o Rid e A wem g1

3. et et vmon & Sregractt & GuR &3 & gam g

COURSE CONTENTS:

Unit 1: [no of
lectures
12]

1.1 HTST P URHTYT, HTVT & UHR T4 TaRT
1.2 T A ax-af3emr3ii S amr

1.3 Zolgciieleh AfsaT: 32T, ErdY, Fr arer
14 TESiteer #ifsar fr amer

Unit 2: [no of
lectures
12]

2.1 B I PET AT - R i o
2.2 U . e - Ui

Unit 3: [no of
lectures
12]

3.1 e : FGTHIS - T HeRt

T g bt fBreeT - vy vt
f&=ct HToT - ST gRea aTedt



Semester |

Paper - 6

Name of Subject: Current Affairs - | Maximum Practical Marks: 50 (35+ 15)

Subject Code: AEC1

Objective:

1. To aware students about Social, Economic and political contemporary issues.
2. To aware students about current affairs.

Course Outcomes:

1. 1. Students will be able to get knowledge about Social, Economic and Political contemporary Issues.

2. Students will aware about Current Affairs.

COURSE CONTENTS:

Exercises and Practices :

[no of
lectures
24]

Newspapers Reading, E-Paper Reading, Govt Websites, PIB websites
Magazine Reading.

Collection of Digital content on everyday current topics.

Study of IMF, WHO, UN, SAARC, ASEAN, G-20

el




Semester |

Paper - 7

Name of Subject: Photography Maximum Practical Marks: 50 (35+ 15)

Subject Code: SEC1

Objective:

1. To aware students about Photographic techniques.
2. To aware students about about basics of shots.

Course Outcomes:

1. Students will be able to get knowledge of Photography.

COURSE CONTENTS:

Exercises and Practices : [no of
lectures
36]

Photography Practice.

Semester |

Paper - 8

Name of Subject:  Sports and Fitness Maximum Practical Marks: 50 (35+ 15)

Subject Code: VAC1

Objective:

1. To get aware about Sports and Fitness
2. To develop knowledge of techniques of Sports and Fitness

Course Outcomes:

1. Students will be able to know about importance of sports and fitness.
2. Students will come to know about practical importance of sports.

COURSE CONTENTS:

Exercises and Practices : [no of
lectures
24|

Students will do practice of sports and will work out on fitness.
Students will visit sports complex and participate in different sports activities




Syllabus (Semester II)

Paper -9

Name of Subject:  Theories of Mass Communication

Maximum Theory marks: 100 (70+ 30)

Subject Code: DSC- A2

Instructions for paper setter: Examiner is requested to set one compulsory and eight other questions, two
from each unit. The compulsory question should be of 14 marks and should cover entire syllabus. Student should

attempt four other questions i.e. one from each unit.

Objective:
1. Introduce basic aspects of Mass Communication
2. Toinculcate knowledge of elements, characteristics, functions of Mass Communication
3. To acquaint students with knowledge of Mass Communication Theories.

4. Correlate the practical aspects of Mass Communication theories.

Course Outcomes:

1. students would be able to introduce themselves to the theories of Communication.

2. Students would be able to develop the knowledge of basic elements of Mass Communication.

COURSE CONTENTS:

Unit 1: [no of
lectures
12]
1.1 Concept and Definitions, Elements, Characteristics of Mass Communication
1.2 Functions of Mass Communication
1.3 History of Mass Communication
Unit 2: [no of
lectures
12]
2.1 Hypodermic Needle Theory
2.2 Two step flow Theory
2.3 Multi-step flow Theory
2.4 Agenda Setting Theory
Unit 3: [no of
lectures
12]
3.1 Individual difference theory
3.2 Uses and Gratification Theory
3.3 Cultivation theory,
3.4 Cognitive Dissonance Theory
Unit 4: [no of
lectures
12]
4.1 Authoritarian Theory,
4.2 Libertarian Theory
4.3 Social Responsibility Theory,
4.4 Democratic Participant Theory

Suggested Readings:

e  Communication models for the study of Mass Communication — Denis Mc Quail and S.VenWindah, Longman, Singapore

Publications, 1981
e  Mass Communication — A Critical analysis — Keval J Kumar




Semester |l

Paper - 10

Name of Subject: Writing Skills - II Maximum Theory marks: 100 (70+ 30)

Subject Code: DSC-B2

Instructions for paper setter: Examiner is requested to set one compulsory and eight other questions, two
from each unit. The compulsory question should be of 14 marks and should cover entire syllabus. Student should
attempt four other questions i.e. one from each unit.

Objective:
1. Tounderstand the basic principles of Media writing.
2. To develop an understanding on the writing for Print Media.
3. To develop and understanding on the writing for advertising and films.

Course Outcomes :

1. Students would be able to introduce themselves to basic writing skills of Radio and TV
2. Students will do different types of Media writing.

COURSE CONTENTS:

Unit 1: [no of
lectures
12]

1.1 Principles of Radio Writing
1.2 Radio News Writing

1.3 Radio Feature Writing

1.4 Radio Symposium

Unit 2: [no of
lectures
12]

2.1 Radio Talk Writing
2.2 Radio Drama Writing
2.3 Interview on Radio
2.4 Radio Advertising

Unit 3: [no of
lectures
12]

3.1 Principles of TV Writing
3.2 TV News Writing

3.3 TV Serial Writing

3.4 TV Advertisement Writing

Unit 4: [no of
lectures
12]

4.1 Principles of Cinema Writing
4.2 Tele Film Writing

4.3 Documentary Writing

4.4 Feature Film Writing

Suggested Readings:

4. News Reporting — B. N. Ahuja and S. S. Chhabra
5. News Writing and Reporting — Mames M Neal and Suzanne S Brown
6.  ehfM;k ys[ku&fl)kar vkSj O;ogkj] panz izdk”k fel] lat; izdk”ku



Semester |l

Paper - 11

Name of Subject: New Media Maximum Theory marks: 100 (70+ 30)

Subject Code: psc-c2

Instructions for paper setter: Examiner is requested to set one compulsory and eight other questions, two
from each unit. The compulsory question should be of 14 marks and should cover entire syllabus. Student should
attempt four other questions i.e. one from each unit.

Objective:
1. Tounderstand the concept of New Media.
2. To apply ideas, Rule and concept of New Media in modern communication.
3. To analyze different kind new media trends.
4. To evaluate contemporary new media applications.

Course Outcomes:

1. students would be able to introduce themselves to New Media

2. Students would be able to develop the knowledge of basic knowledge of Online Media.

COURSE CONTENTS:

Unit 1: [no of
lectures
12]

1.1 Growth and Development of New Media
1.2 Characteristics of New Media

1.3 Types of New Media

1.4 Advantages of New Media

Unit 2: [no of
lectures
12]

2.1 Online journalism

2.2 Important news websites and Portals
2.3 News Applications

2.4 Social Impact of New Media

Unit 3: [no of
lectures
12]

3.1 Social Media

3.2 Types of Social Media

3.3 Features of Social Media

3.4 Blogging/Vlogging, Podcasting, Video casting

Unit 4: [no of
lectures
12]

4.1 Mobile Journalism
420TT

4.4 Fake News

4.4 New Trends in New Media

Suggested Readings:

. Online Journalism: A Basic Text, Tapas Ray, Cambridge University Press
. The New Media Handbook — Andrew Dewdney and Peter Ride
. The Cyberspace Handbook — Jason Whittaker



Semester |l

Paper - 12

Name of Subject: Computer Applications for Mass Media-11

Maximum Practical Marks: 50 (35+ 15)

Subject Code: MIC2

Objective:

1. To understand the advance knowledge of Computer.
2. To develop an understanding on the Video Editing.

Course Outcomes:

1. Students will be able to get basic knowledge of Computer.
2. Students will be able to know about Video Editing.

COURSE CONTENTS:

Exercises and Practices :

[no of
lectures
24]

1. Adobe Premier Pro
2. Final Cut Pro
3. Students will edit videos.




Semester Il

Paper - 13

Name of Subject: Media Language (Hindi-1) Maximum Theory marks: 100 (70+ 30)

Subject Code: MD C2

Instructions for paper setter: Examiner is requested to set one compulsory and eight other questions, two
from each unit. The compulsory question should be of 14 marks and should cover entire syllabus. Student should
attempt four other questions i.e. one from each unit.

UIoI%hy & I

1. &Y v & M TR PIwret Bl AStgd BT
2. TRt v & fofad 391 1 fara s

3. TRt w7 rsaraefl # YR A1

UTashH & YROMH:

1. femff i v & e TR HINd &l Iogd a3 800 Tem gt
2. TaEeff ) mwn & e & 91 1 b Rya ) & warm gl

3. et et vmon & Sregractt & GuR &= & Gam g

COURSE CONTENTS:

Unit 1: [no of
lectures
12]

1.1 THEar v g iR HIeE

1.2 ifgar @t AFE |
1.4 AR # ITANT §F ard A e

Unit 2: [no of
lectures
12]

2.1 gl ;A HEA - HUNREArT 3]
22 ARCH: MY Y - Hgd THN

Unit 3: [no of
lectures
12]

3.1 JUIN : TR HT Jadl - gHdR URa

o o Y 4ffrepT - sy vt
o=} urwr - S v st



Semester Il

Paper - 14

Name of Subject: Current Affairs — 11

Maximum Practical Marks: 50 (35+ 15)

Subject Code: AEC2

Objective:

1. To aware students about Social, Economic and political contemporary issues.

2. To aware students about current affairs.

Course Outcomes:

1. Students will be able to get knowledge about Social, Economic and Political contemporary Issues.

2. Students will aware about Current Affairs.

COURSE CONTENTS:

Exercises and Practices :

[no of
lectures
24]

Magazine Reading.

Eall o

Newspapers Reading, E-Paper Reading, Govt. Websites,

Collection of Digital content on everyday current topics.
Panel Discussions on Indo — Pak Relations, Indo- China Relations, Indo- Nepal Relations




Semester Il

Paper - 15

Name of Subject: Videography Maximum Practical Marks: 50 (35+ 15)

Subject Code: SEC2

Objective:

1. To aware students about Videographic techniques.
2. To aware students about about basics of Visual Language.

Course Outcomes:

1. Students will be able to get knowledge of Photography.

COURSE CONTENTS:

Exercises and Practices : [no of
lectures
36]

Videography Practices.

Semester |l

Paper - 16

Name of Subject:  Yoga and Meditation Maximum Practical Marks: 50 (35+ 15)

Subject Code: VAC2

Objective:

1. To get aware about Yoga and Meditation.
2. To develop knowledge of techniques of Yoga and Meditation.

Course Outcomes:

1. Students will be able to know about importance of Yoga and meditation.
2. Students will come to know about practical knowledge of Yoga.

COURSE CONTENTS:

Exercises and Practices : [no of
lectures
24|

Students will prepare Documentaries about importance of Yoga and Meditation.
Students will visit nearby Yoga and Meditation center to know about practices of Yoga and Meditation.




